NOP DMCS

It's our annual look at those who know what's
hot, where it is and how to get it—the biggest
destination management companies

They're the ultimate know-it-alls—and we say that with respect. DMCs have all the inside information
on all the best destinations. The big players agree: Business is bouncing back, but budgets stay
tight. Read on for the insider scoop.

ADVANTAGE DESTINATION & MEETEMGS SERVI(ES

Noeth Miami Beach, Fla,

WEBSITE woarw. acvanlagedms.com

TOP OFACER Mark £, Hovward, DMCE (M9

AVERAGE NUMBER 0F PROGRAMS PER YEAR 150 to 300
ESTIMATED 2013 REVENUE 57 million

CAPABRITIES Company points with pride to s “outside
the ben” destination management and spacial event ser-
vices including customized tours, enbertainment, leam-
baikding, theme events, statfing services and indigenaus
amenities—"We're authentically tocal to the south Florida
marked,” they say.

MOTEWORTHY EVEMTS Notowarthy events have included

i “Rock of Ages™ theme party for @ high-end financial
e at Ehe Rikz-Carlton Biscayns for 400, and they re
“Hive first DM to by out ard prodoce an on-fiek sent™
For Valvo Trucks Tor 304 at he new Marlins Sladum.

AWG DESTINATIOM SERVICES

Las Vegas

WERSITE warw wgdim com

TOP OFFICERS Alan Waler, Aene Watler

AVERAGE NUMBER OF PROGRAMS PER YEAR 100 10 250
ESTIMATED 2013 REVEMRIE 35 mifion i §7 million
CAPABILITIES Caphities inclode events, meet-and-
arests, bransportation, stafing, modefs. enterlainmen,
toam-budding, dine-arounds, golf, and tours and
activites,

NOTEWORTHY EVENTS Evant roster has included the
Elpctric Daisy Camival and events for the Chilidren's
Diahetes Foundation, Torchmark and Liberty Mutual
TRENDS 10 WTCH Diesspits shorter condirmation windows
and tight bexdgets, “Las Yegas & booming again,” they
say, wilh it big hotels, kép restaurants and new sttrac-
Hhons such a5 the Mob Mussum.

ALLIED WITH DMC Bstwork

BASKOW & ASSOCIATES

L Vegas

WEBSITE whwrw hiaskcra coem, www baskowtalent com
TOP OFFICER Jaki Baskow

AVERAGE RUMBER OF PROGRAMS FER YEAR 230 pluis
ESTIMATED 2015 REVEMUE $10 milion 1§12 milkon
CAPABRLITIES This veleran DM & cefebrating 37 years in
Las Viegas, offering 1l destination services, event and
meeting management, entertainment, decor and trars-
portation, pls regeiration and a speaiirs s,
TRENDS 10 WATCH Cents range from casl-cufters bo big
Spenders, but they all coma in af the st minute.
ALLIED WITH obhal Events Partners

SPECIALEVENTS

BHKEL & C0.

Los Angedes

'WEBSITE www bisico.com

TOP DFFICER Dabmey Bivel

AVERAGE NUMBER OF PROGRAMS PER YEAR 150 f0 20
ESTIMATED 2013 REVENUE $8.5 miffion to §3 milion
CAPABILITIES Bived celebrates: 2013 Is oar slver anniver-
ary, and we ave sustainad our bisnos becnse of our
high tevs! of oustomer service, oreativity, and the peopis
who mike e our wonderful feam,” management says.
WOTEWORTHY EVENTS Busy this past year with a Golden
Globes-inspired show Tor LA guests on an ssurance
oentive from Indaresia —produced with onky twn
wools' notioe—a counkry western party al a randh for
1,000 with headliner Gratchen Wilsen, and several events
fhat inciuded charitable components.

TRENDS T0 WATCH Eath the financial and real estale
segments seem Lo be pecking up, ey say, a5 doss niler-
nabional business.

ALLIED WITH Global Events Pariners

BRIGGS INC.

Kz York

WEBSITE www brigosye.com

TOP OFRCER Ardhony Kapoli

HVERAGE NUMBER OF PROGRAMS PER YEAR 104] 1o 150
ESTIMATED 073 REVENUE §14 miion

(CAPABILITRES Company managemenl nodes Brigs &

1 “peeterrad DMC for 2% of the major .S, incentive
companies.” Provides meeting, product launch and evenl
servioes for Foriune 500 dients.
IOTEWORTHY EVENTS Srigas hae bean in avardrive, with
amajor maforyce launch & Times Square and an auto-
mobile incentive dinner af the femgle of Dendur at New
York's Metropotitan Museum of Art,

ALLIED WITH DM Netwiork

(51—~ CAPTTOL SERVICES INL.
Washington and Orlanda, Fla,

WERSITE www.csi-chc.com, www.csl-facom

TP OFFICERS David Hanlne, Amberies Huggins
AVERAGE NUMBER OF PROGRAMS PER YEAR 150 plus
ESTIMATED 2013 REVENUE §14 milion

CAPABALITIES Coverring Washinsgton, Saltimore, northem
Virginia and Flarida, C51'5 capabiiies incude special
eventyigals, Testivals, team-bullding, maeting manage-
ment, barsportation, ows, enfertainment. and olher
conyention seryices peeds,

OTEWORTHY EVENTS ecant prograims have served high-
prafile clients inclading the American Bae Association,
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Campbell's, U3, Bank and (TG0,

TREMDS 0 WATCH (51 “contimues o surpass™ its goals
a5 "areflaction of the improving economy as ncentive
prageams, conferences and specal events retur Lo our
Imarkel," maragement says,

ALLIED WTH DM Netwark

DALLAS FAM FARES

[aflas

WEBSITE wwwr fantares.com

TOP QFFR(ER Kaye Hurkhart

AVERAGE NUMBER OF PROGRAMS PER YEAR 50 b0 10
ESTIMATED 0TS REVEMUE $9 miflion: b $10 million
CAPABILITIES Company provides DM services in the

Dl Fort Worth area atang with praviding corparate
hespifality at major sports ovents, ground franspartation.
team-building programs and theme parties.
NOTEWORTHY EVENTS Work [his vear has imvilved DM
sorvices for Supor Bowd, NCAA Final Four, the Ryder

Cup, Indy 500, World Series and the Masters, along with
torporats evends.

TRENES TO WATCH Sew venues im the Dallas-Fart Warlh
kel —such as the Genrge W, Bush Presidential |ibwary
and Mussam and Klyde Warren Park=along with an
Irrorving ecoramy and fhe power of socal media “are
selting lhe stage for a productive year!” managament says

DESTIMATION CHINA

Betiing

WEBSITE wwnw.dostinationchina.biz

TOP OFFMCER Brian Yin Hong 80

AVERAGE MUMBER OF PROGRAMS PER YEAR 50 10 10
ESTIMATED 2075 REVEMUE 9 million to $12 million
CAPABILITIES Company pravides incenfive programs,
cugston fogrs, events, team-bulkding. and meeting and
torderence management, slong with xpertise in produc-
tian and AV.
NOTEWORTHY EVENTS Memombie evants have mcuded 8
“magriticend” dinner at the Taé Miao imperial temple in
Ifve Forbedden City I Bedgng and ancther at the Panda
Reserve in Chengdie. “Beijing has become the 'hat'
destination in China again,” managament says. "Wilh
divct fliohts from Europe and the Meddle East, Chemadu is
beceming a center for bisiness meelings”
ALLIED WATH Euromic

DESTIMATION CORCEPTS ML

San Diego

WEBSITE www.destinationconcepts. com
TOP BFFICERS Brynne Frost, Ana Reily




R R

AVERAGE NUMBER OF PROGRAMS PER YEAR 250 (romprising
more than 1,500 eyents)
ESTIMATED 2013 REVERUE $14 milion B 415 milfion
CAPABRITIES Commany strives o “devetop craative solu-
Hons™ to it dizet needs and offer 2 “high level of sanvice
combined with unmatched creativiey and logistics skills,”
managament says.
NOTEWORTHY EVENTS The event roster has induded a
“Coachella™style music festival In Palm Springs, Cald,, for
1,300 altendees.

TRENDS 10 WATIH Business i5 defmitely back, with
shorter tumaraund times for proposals,” management
says. “[hents ane locking for moee from a DM than just
fiogll e, Thiey rely o s to be efficient, refiabie,
meative and cost-effecive”

ALLEED WITH Gohal Events Partners

DESTIHATION HASHVILLE

Mashwille, Tenn,

WEBSITE whww. clestinationnashvilie.com

TP GFFICER Rhorda Marko, (MP, (MM, DMCP

AVERAGE NUMBER OF PROGRAMS PER YEAR 750 0 300
ESTIMATED 2013 REVENUE 175 milion in $7.9 million
CAPABILITIES “Music (ity” experts and the prefemed OMC
vendar Tor giant Gaylord Doryland Resort, this DMC aper-
akns bwo affices in Kashvilke offering “total” destination
matagement services.
MOTEWORTHY EVENTS Highlsghts of the year inciude pro-
ducing the grand apering of the new Music Gty Conter.
TRENDS T0 WATIH From ix months to six waeks—That's
e mtsch thie desal time: for =shor-term”™ business has
shrunk, management says,

KLLEED WITH Gohial Eyvents Partners

DESTIRATION S&N ANTORIC, THE (E GROLP

San Antanio

WERSITE wwrw destimation-sanantonio.com

TOP OFFICER fared Holliday

AVERAGE NUMBER OF PROGRAMS PER YEAR 150 1o 175
ESTIMATED 2013 REVENUE 37 muflion

(CAPABRITIES Capahilties incude unigue ol-site theme
dinners, spacially tours, teaam-building actrities and
fransporiation services as well & event and production
minagemer.

MOTEWORTHY EVENTS The client roster for the past year
has nchuded USAA, Abbott Laboratories, BB, Texas
Masstes Gardenars Assockation, Astna, Novarlis and Roche,
RLLEED WITH [0 Ketwork

DESTINATIONS BY DESIGN

Lirs Vegas

WEBSITE wiww dhdvegas.com

TOP DFFICERS lim Nelson, Joyce Sherman

AVERAGE NUMBER (F PROGRAMS PER YEAR 175
ESTIMATED 2013 REVEWUE 320 millian to 325 million
CAPABRLITIES DGO & & direct suppiier af “fhe defails thal
take a program from good 1o greal,” masagement says,
including floral, entertanment and design capabities,
SaITH] eventts Tram intimate gatherings for 50 up 1o
preductions formaone than 5,000,

WOTEWORTHY EVENTS DB0 poinits with pride to a private
“blicsck party™ busy-out of famed Fremond Stroet for 3,500
guests, which mcluded Tood trucks, DED's “candy wall,"
& fash it singineg  custom song, and & custom LE0
canopy show. Also busy with four back-to-back incentive
programs packed wilh acivites, entertamment, transfers
and VIP services,

SPECIALEVENTS

25 TOP

TRENDS T0/WATCH It's tough 1o forecast and staff praperly,
management sy, when “DMCs are (e st 1o be booked
avd 12 first b be elimanated due o budgel.”

DESTIMATICIN 5T, LOUIS

5t Louis

WEBSITE warw desbratiorstious.com

TP OFFICER hube Greerspoon

AVERAGE NUMBER OF PROGRAMS PER YEAR /00 1o 300
ESTIMATED 2013 REVENUE 13 mificn
CAPABILITIES I bwusiness for 21 years, the company s
the prafierrad DMC for Exparient Inc_, HelmsBriscos and
Maritr Travel, among others. Alsa the exclusive DML al
the Renamsance Grand Hotel and the prefered DMC

i the Ritz-Cariton, Miennium and Westin, ail in 51
Louis. Charter member of he Accredited Destination
Managerment Companies.
NOTEWORTHY EVENTS Recent big projorts have included
shutbies, events and VIP rarsportalion for MPTs Workd
Education Congrass for 3,000 attendees and serving as
thie offiia DR for twa dinect-seling companies”  top
procduces” meenlive evenls

TRENDS 10 WATCH Thermed sverts are hack: “Whether
on-sibe reguinng a franstormation of the hatel ballroom
or off-sie al a unique venue, dients are all about the
theme,” management says.

ALLIED WITH DMC hetwiork

HELLO! DESTIMATEON MAMAGEMENT

QOrlandsa, Fla.

WEBSITE wiww hlia-demc.com

TP OFFICER Paul Mears Il

AVERAGE NUMBER 0F PROGRAMS PER YEAR 5,000 to 7000
ESTIMATED: 2015 REVEWUE $14 million plus

(CAPABILITIES Combine 27 full-bime accoant executives
with T2 uli-time creative maragers and you gel "an
amaing variety of themss preducts and conoepts that
make ks a great local event pariner,” management says.
HOTEWORTHY EVENTS With anly two wessks’ nobe, the
team created an interactive overt for LI0D including a
1-foat-tall freestanding truss with automated Mgh-tech
it serving as the cenlerpsece. “0ur cient was own
vy by the quick fumaround ard Nlawless exeostion,”
They say.

TRENDS 70 WATCH “As decion times get tighter and
Tigheer, experience, technadogy and relatiorships grow
even mare oritical,” management says. “0ur propeietary
software and data entry investments afiow s o meet
new response-time requirements while mamtanimng a

IV DESTINATION MANAGEMENT

Camoun, Mexio

WERSITE wearw.ivichmcom, wwdiquest ravel

TOP OFFICER fose-Manuel Garda

AVERAGE NUMBER OF PROGRAMS PER YEAR 100 plus
ESTIMATED 2013 REVERUE 37 méflion pls
CAPABRLITIES I bwsiness sinee 1985, the company offers
full destination seryices far MIE businesses including
Incentive travel, comorats events and meetngs.
ALLIED WITH AedPan

JPOL DESTEHATION MARAGEHENT

Montreal

WEBSITE wa'w.jpdl.com

TOP OFFICER Jean-Paul de Lavsan, (MP

AVERAGE NUMBER OF PROGRAMS PER YEAR 100 plus

DMCs

+ree e

ESTIMATED 2003 REVEMUE $10 millicn tar 415 melfion
CAPABILITIES Witk more than 60 employess, JPdl s the
Iarguet DML in Canada, management says, with a

57 percent satistaction rafe for its programs; destination
eaperts and creative, well-developed supplier relation-
ships aniure the hest rates and value or chisnls,
MOTEWGRTHY EVENTS Recent highlights have induded a
proagram of 50 events in four days for a group of 16,000
attendees; a.4,000-guest barbece in theee different
locations for a (anadian high-lech group; and a kigh-end,
Full-szrvice three-day peogram los an inbemational insur-
ange and firencial services company,

TREMDS T0 WATCH ients s2ill demand the “wow™ factor,
management says, bul they waon't budge from Hght

i lines, lean budigets and transparency in the pricing
ol

ALLIED WATH Glot Events Parners

JCLAOMI DESTINATION MANAGEMENT

Durbae, Unitesd Araths Emieates, and New York

WEBSITE worw kuoni-dimusa.com

T0P OFFICERS Yasser Noman (ghabial), Mark Marelio (U5A)
AVERAGE WUMBER OF PROGRAMS PER YEAR £.000 piys
ESTIMATED 2013 REVEMLUE 5500 million plis

CAPRBILITIES Kuoi| holds the detinclion of being the
worki's largest, muRinational, wholly owned DML
MOTEWGRTHY EVENTS Management nobes that many
evefits aver the past 1 months have been spedally
designed ko offer not enly & unigue attendes experi-
ence but o 3 (SR (romorate sodisl respansibillty)
compnent,

TRENDS T0 WATCH Management has had to grapple with
econmmi ases and poblical instability in some markets,
flong with the ubiguitous DMC chaflenge of arvatic book-
Ing patierns.

METROCOMMECTIONS

Minneapals

WEBSITE wvrw. mielroconnecti ons.cim

TOP OFFICER David Graves

AVERAGE NUMBER OF PROGRAMS PER YEAR 1400
ESTIMATED 2015 REVEMUE 15 millian
CAPABILITIES Forir serwice centers—conforence services,
eyent services, producion services and transpariation
services—are combined in one strategic group, The com-
pany cwms a 35, 000-square-foal Facility indiading a prop
and sel warchouse,

NOTEWORTHY EVENTS Ei OM cliants inciude [ifetnuch
an MLT Uneversity.

TRENDS T0/WATCH Despite sharler event peograms,

“the quality af condent & impeoving am organizations
are finding ways to streamiine.” management says.
“Tecknulody [ rapidly improving and cresting more
afficiencies on a varicty of lovels for the evend/maating
management industry,”

{ON THE SCENE

Chicagn

WEBSITE v ot esconechicagn.coam

TOF DFFICER Jobn Machnik

AVERAGE NUMBER OF PROGRAMS PER TEAR 5010 T5
ESTIMATED 2013 REVEWLE 55 milllon pius
CAPABILITIES I bussiness since 1568, On The Scene spedal-
i i complete ground ransportalion managesnent,
bowurs ndd activities, theme parties and special evends.
"0 Thee Scene iz the anly [MC 1o be a membar of LLS.
Toasr Operators Assooation, and we are covesed by thelr

M JULY/AUGUST



THE GREAT, BIG GROUPS

Mary DMCs band together in groups that range frormn marketing networks to format franchise systems to hybrids
af both company-owned and allied offices. Here are profiles of the biogest players:

ACCESS Destination Services

San Diega, Calll.

WWWLACTEROm. tom

Feunded in 1970, ACCESS 15 2 minture of company-owned
and licensee] aifices serving destinations raughout North
Rmerica. A1 offices ane locatty owned and operated and
et ain standardined terms, insurance doverage and
quasty-assuranie pragrams. Beredits include national reach
in thee LS. whie masrtaining local exportise. Remuiements
inciuide but are ot fimited to oriteia such as nomber of
years in bosiness and pralessional atfiabions: must be
NIMEcerfitied,

DMCs I SYSTEM 11

2093 SYSTEMWIDE REVENUE FORECAST 160 mion

TRENDS Managemant points to integrated wse of technology
(#ads. |alels) lor tesm-bailding actvities, fors on
recyclablefreusabie s such as cenlerpieces. and
eperiential activities, such a5 meeting the winemaker and
Iesarminwy e processs rather than simply wine tasting,

MiedPRA Inc.

Londan, San Déego

vt allledpra.com

{ompany comprees international and W3, corporate offies
a5 well a6 U5, locally owned franchise offices, AR offices
contribtute to a monthly promationl fee and reoeve globat
sales wssistance. stanciardned busiress toofs and systems,
A uality-assLrande complianoe program, and ceniraiized,
proprietary DM softbware o ensure performance and
torsistency in dedvery 1o cents,

MO I SYSTEM 27

O3 SYSTEMWIDE REVENLIE FORECAST §70 mifkon

TRENDS Top management poits fo greater colishoration
hatwann chents and their IMCs fo bebter manage evend
spend Wik rceting evenl obiectives, “The incentive
ket s hungering for a more eapeziendial, hands-on
leaming environment,” they say.

Destinaticns Unlimited

Hampshire, LK,

Www.dutdmc.com

Next yesar ks the Z5th annivorsary af this DM network,
which reguires an annual fee and maintains quality
standards (incusding fnancal stabilty), Banelits include
0 in-house inquity managemert system o send ieads o
b

DIMCs M SYSTEM 43

2013 SYSTEMWIDE REVENUE FORECAST $115 milion pius
TRENDS The flat ecanomy s squeering marketing budgets
and leading chents b sxpect mors for less money, manage-
et says.

$1million Travelers Assilance Program.” management
nates

MOTEWORTHY EVENTS A highlioht of the year has been the
Phammaceutical Infemational Forum, which Brooght some
150 quasts to thicagn. Since the majarty of attendess had
e been to the city, the team highlighied Chicago's sta-
bus a5 3 cenber of bussess and aullure by wsang landmarks
Far the evening olf-5ile pyenls.

ALLIED WITH DM Alliance

PACIAC WORLD HEETIRGS & EVENTS

Singapore

WERSITE wwrw, pacificwonld.com

TOP OFFICER %elina Chavry

AVERAGE WUMBER OF PROGRAMS PER YEAR 120 1o 150

SPECIALEVENTS

DM Alliance

Las Vegas

www.dme-alliance.com

A invitation-tased organization where member selection
Is based on destination, reputation in the industry and
customer refermals. Members must hiave been in basiness at
laged T vears, be AMDE memibers in good standing, and
e iy owrsed and operated,

DMCs IN SYSTEM 12 ks

2013 SYSTEMWIDE REVENUE FORECAST 30 miflion to
§8malion

TRENDS The econony |5 impraving with maelings starting 1
oo brack, b often in short wiredows and with mstricted
budgets compased with pre-recession years, “0ften there is
ikt e o secune vendars, which makes olr cusiomized
referral system much meee impartand,” management ays.
“Manriers dan't have time for trial and error through a bid
pneCess, o puting fhem in the hands of & trusted colieagus
b5 v win/win for "

DM Betwork

San Ramon, (2,

www. dmenebwork. cam

The netweark is gwned and gavesned by the prindpais of
|ts mdependently owned DMC members. all of whom have
ADME] acoreditation and average mofe than 15 years in
Prssiness. Members must meet fmanclal, perfosmance and
panfessional (2 0., association membership) aeria,

DM IN SYSTEM 17

2013 SYSTEMWIDE REVENUE FORECAST 535 millian to

§710 milion

TREMDS Tnctay's pressures incude “high demand and a high
parcertage of short load times.” they say.

A aliance of independenily awned DHCS that operate
Lnder Euaromic's guedelines, participants reoere sales and
matketing suppoet, trade show reprisentation, marksl
irfellsgence and dliand communication serviges.

DMCs IN SYSTEM 36

T3 SYSTEMWDE REVEMUE FORECAST 5300 mifion piess
[1MEs" anrmal revenue

TREWDS Thez g Three: Impeoving ecanommy, sheet confirma-
tioen windicons, comgeditive pricing.

Global Events Pariners

Washiregton

wiw.globaleventspartners.com

GEP provictes 5. sales support for 65 member {45 in

ESTIMATED 2013 REVENUE 571 mikion

CARMBILITIES Company poirs with pride o ks “aniginalily
and creativity in peoposale” in support of its full DMC and
events (apabisties.

NOTEWGRTHY EVENTS The even rostes has incluted The
Ta Free World Associaton Conference and the World
Nutrltion Forur,

TREMDS T0 WATCH DMCs' marairs are shrinking & the local
market becomes “miee savvy,” management says. DM
v evoiving 1o provide a full spactram of MICE services 1o
rmn competitve”

ALLIED WITH Global Fvents Partners

EMC
Aspern, (odo.

JULY/AUGUST

%A boataons wardwide,

DIMCs I SYSTEM 5

013 SYSTEMWIDE REVENUE FORECAST 3275 millian to
1300 million

Bebeanded rom the former USA Hosts, Hosts Global
Alliange is 3 woelidwide consorthim of OMCs represending
meade than 70 destinations globally on afl seven conti-
nents. HeA is made up of compsany and indeperdentty
owned offices that subsaibe bo the same standands;
they benelit from brand marketing, dedicated account
fepreseniatives, and an “exceptional” global business
platform,

[MCs I SYSTEM 48

2013 SYSTEMWIDE REVENUE FORECAST $185 mifiion

Ovation Global DHC

Dubdin

Www_ovationdme. com

A o 22 whvally o DMCS slorig wil strategic
alianses and partnarshins with T2 othes [MCS; raquires
marketing fea.

DMCs 4 SYSTEM 34

0TS SYSTEMWIDE REVENUE FORECAST 385 mifion
TRENDS Alang with the impact of social media, new
technology and short lead times, “disintermedation™—
o Ehe push 1o cut out the middleman—f 2 big nfluence
today, management says.

World Marketing Group

Hinneapolis

W,

WG prowiches B-to-B conract sales and marketing
sErvioes on & full-service or 13 carte marketng retainer
and sales incentive basis, specialtzes in mare than 20
teenatianal destinations Mrough it por oo of DHCS
and oy afiance™ partnors. Reguires SITEmembes-
ship liatility inseance and oHers discounts on EVED

membership,

DIMCs 14 SYSTEM 28

013 SYSTEMWADE REVENUE FORECAST 320 milllian 1o
122 milfion

TRENDS B2 on the fnokout for moreased competiion,
Slow grorwth in Europe and, again, “disintermedsation,”
o the trend of Clienils trving o oo disect o vendars,
Imanageinant s3ys.

WEBSITE wwwrmodm.com

TOP QFFICERS Hakhan Boyd, Shawn Thomson-Paimero
AVERAGE WUMEER OF PROGRAMS PER YEAR 300 to 150
ESTIMATED D013 REVEMUE §75 milion

CAPABILITIES With 25 years in business, RMC takes prida
i its high-end customer service, *in each of our destina-
lioms, we ane the in-house peovider [o Four Seasons,
Mantage, &, Regis and Bitz-Carlon, We believe this
spears verumes o ooy capabilities,” maragemen says
NOTEWDRTHY EVENTS. “Major Irends altecting our markels
are stk a short-term confirmation windaw, but wdh that,
WE T now erperiencing group requests for high-end,
pie-pf-3-knd axperiences.” management sy, “They ane
awarding their fop producers ondz again,”
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SOUTHWEST COMEFEREMLE PLAMMERS

Scotisdale, Ariz

WEBSITE wwnw.swcpnel

TOR QFFICER Jamss . Lasmy

AVERAGE WUMBER OF PROGRAMS PER YEAR 400 phus
ESTIMATED RT3 REVEMUE §5 million pis

CAPABILITIES With “fully stattad” atfices in Scottsdale

and Tucsan, Anz., the company & able to provide “an
urparaliziad pook of arealivily and the operationa deplh
to manage a program with precision,” managamernt says.
Alsn, 2 ‘wholly cwned trarsportalion company provides
fualily confrol and peicing benafits for chents
NOTEWORTHY EVENTS “Impiowing budgets for DMC-related
activities have allowed us to show the depth of our
coempay,” they say.

ALLIED WITH DMC Metwork

SPECTRA

London

WEBSITE www.spad bra-dmic.com

TOP GFFICERS. Paul Miller, Wendy Moffat

AVERAGE WUMBER OF PROGRAMS PER YEAR 400
ESTIMATED 2015 REVEMUE $%) mellion

(CAPABILITIES SPECTRA operaies in the LK., Scotland and
Wales, offering a “meative, levbile, stiong team™ that &
“aperalonally Rcused,” management savs.
NOTEWORTHY EVEMTS Thanks bo #s special business rela-
tionshep with Lendan's legendary Abbey Foad Sudios,
SPECTRA recandly took an incentive group 1o record the
Bsaties “Wih a Litte Help from My Friends™ in Studic 2,
which &5 *virtua®y unchanged since the Beatles recorded

25 TOP DMCs

et very samse track there i The Bbls—an
uripegettable sxperence lor our dients, who are now
foresver immortazed on (0T management says.
TREMDS TOWATCH Thanks to borkbuster events in
Lioedon inuding the 2012 Summer Qlympics, SPECTRA
I seen incraases in headoourts al is events: "People
re wietking harder than ever o muaidy to get here and
see London for themsebes”

ALLIED WITH Wiowld Matketing Group

360 DESTINATION GROEP

Irvine, (3l

WEBSITE wwrw. 360dinecam

TOP OFFICERS Shelly Archer, Pebe Samuiewicz, Trevi
Hanks

AVERAGE WUMEBER OF PROGRAMS PER YEAR A0 b 450
ESTIMATED 2013 REVEMUE 75 million 1o 518 millian
CAPABILITIES With & team that s “100 percent looused
o eair chiends,” management says, "all employess ve,
at and breathe our 3 P's: progressiie, passionale and
personalized”

MOTEWORTHY EVENTS A ighlight of this year was a
J00-guees! Emmy Awards aterparty with 12 A-list calabri-
Eiees b e enchsive LA coastal propery, along with six
professionat racing events around the U5,

TREMDS T0 WATCH Parinerships with cliants ate coming
bk, as shiwn by the “request from dients to be an
Inbegral part of Hes team in brainstormang, planmmg
and exgculion al (e prograims,” managemenl Says
“lienks are selechive ta choose the right vendor that
really slansds oul.”

Unlurgettahle Live Fer‘inrmances
for Eurpﬂrate and Private EVEnts.

wivw [ivingwo |dentertainmen

t.com

+4 44444+

ULTIMATE VENTURES

[iafas

WEBSITE wwnw.ullimateventires. com

TOP DFFICERS Val Leninglon, CSER, (MP: DMCP, |aure
Sprouse, (NP, DMCE. CITE

AVERAGE NUMEER OF PROGRAMS PER YEAR 130 1o 200
ESTIMATED 1B REVENUE $6 mibice ti 47 millian
CAPABILITIES With 20 years of experiencs in spedal
events, trarsportation, ieam-busding and customezed
towrs, “UN boasts 3 98 percent dient satisfacton rate &6
aresult ol thorough processes, ADKE] accreditation, and
a seasoned leam wilh over 300 years of experiencs”
management says,
NOTEWORTHY EVENTS Hghlights from 200 include &
warely of karge events on the Theld af (owboys Sadum
Inciexding awards ceremanies and “an all-oi Denim &
Dismonds spectacilar complete with pymtechnics” they
sy, ong with the ASAE cosng night event and 2 Tasle
of Texas street party in the heart of downdown Dalias
TRENDS T0'WATCH Conlirmation windows stay bred,
management says, and more groups 2e asking for ding
araunds, “ghong guesis moee fiexibility in ther evening
actvilies”

ALLIED WITH DM Netwaork

{nbess st i, al iborrriaBion Rk e supsed by the
companies Isted. Wiile every eloel i méds b entsuee acuracy,
werors and emissions sometmes ofcur, B fiqures are InLLs,
dollars. Should vour DM b2 oo ourk? Plaase let s know at

infodsperighventioom

Visit freeproductinfo.net/se and type in 750
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ISES Live:

The Creative Experience

By Robert Wright

In his new book "Creative
Inteligence.” Bruce Nussbaum, a pro-
fessor at Parsons The New Schoal for
Design in Mew York City, says that
creativity is an undervaluad skill that
anyone can cultivate. Creativity is not,
he argues, something reserved just
for artists, designers and musicians
Indeed, Mussoaum believes that Creative
Intelligence {or CQ for shart) 15 what will
ultimately separate the winners from the
losers in the wider world of business

Creativity and, more impartantly, the
creative process are things we are all
currently very focused on as the battle
for new ideas and new thinking becomes
even more intense. This focus on creativ-
Ity and the creative process forms the
basis of the educational content within
ISES Live, ISES’ new international event
for the creative event professional

As well as creating and delivering
something totally different for the events
incustry, ISES Live has been designed
to provide a new event experience, The
concept is something that not anly stim-
ulates and encourages creative thought
and the generation of new ideas, but
also enables our delegates to turn thosa
thoughts and ideas into tangible business
solutions and commercial opportunities.,

ISES is also making sure that it
doesn't lose sight of what we do as an
industry: face-to-face communication

Whether I5ES members are producing
an awards ceremony in Chicage, plan-
ning an incentive trip to Dubai, staging a
sales conference in Vancouver or creat-
ing a magical wedding In Paris, they are
using the power of events to commu-
nicate a message, thought or emotion
through a live, face-to-face experience.
At ISES Live, we are using a varety of
live experiences to delver some of the
best educational content ever seen in
this industry.

The live expenences will also ocour
outzide of the education sessions, with
a variety of networking and knowledge-
sharing activities being woven into the
three-day event. This will allow attendaes
to become immersed in the creative pro-
cess through Informal group discussions
in a relaxed environment, permitting
even greater oppartunity for creative
intelligenca to be realized.

Creativity Is not something used just
for artistic purposes. Craativity is within
all of us, every single day. Creative intel-
ligence is becoming maore significant as
clients demand even more imaginative
sodutions and inventive approaches to
their own events from creative event
professionals

I5ES Live is here for you to be part
of that creative expenence. You'll olstain
supenor creative intelligence and,
ultimately, you'll remain a winner.

ISES Live

takes place at Atlantis,
Nassau, Bahamas,
Aug. 22-24, 2013.
For further informa-
tion on the program
and registration details,
visit www.iseslive.com

Kent TH1 1EN, United Klngdam




